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FLOOD MOTORSPORTS is pleased to present the following proposal entitled, ÒYOUR 
COMPANY AS A SECONDARY ASSOCIATE SPONSOR OF THE FLOOD 
MOTORSPORTS MINI MODIFIED PULLING T RACTOR, WITH PULLER LARRY 
FLOODÓ.  FLOOD MOTORSPORTS agrees to provide the following to Your Company at a 
cost of $5,000 for the 2010 season.  
 
• Your Company will become the secondary associate sponsor of the FLOOD 

MOTORSPORTS mini modified pulling tractor with puller Larry Flood.  
 
• Your Company will have their sponsor logo prominently displayed on the fuel tank or 

back of fenders of the FLOOD MOTORSPORTS mini modified pulling tractor. 
 
• Your Company will have their sponsor logo displayed on the FLOOD MOTORSPORTS 

pullerÕs uniform.  (Patches to be provided by Your Company). 
 
• Your Company will have their sponsor logo displayed on the team hauler of the FLOOD 

MOTORSPORTS mini modified pulling tractor. 
 
• Larry Flood will refer to Your Company as a sponsor of the FLOOD MOTORSPORTS 

mini modified pulling tractor, Carolina Krypt Keeper,  in all interviews and press releases 
to media, including television, radio, and print media. 
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• Your Company will be able to utilize Larry Flood and FLOOD MOTORSPORTS in all 

advertising throughout the 2010 season only.  Prior approval from FLOOD 
MOTORSPORTS will be necessary before the release of the advertisements. 

 
• Your Company will be allowed to schedule one show vehicle appearance and autograph 

session with puller Larry Flood within a 25 mile radius of the pulling facility.  
Appearance will be scheduled during the event weekend and must not conflict with 
FLOOD MOTORSPORTSÕ pulling schedule during that weekend.   Show vehicle 
appearance and autograph session is not to exceed 2 hours. 

 
• FLOOD MOTORSPORTS will make available to Your Company two season passes for 

2010.  Additional tickets can be purchased in advance. 
 
• Sponsorship packages can be tailor made to fit your companyÕs needs throughout the 

2010 season and beyond. 
 
 


